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restoration insight

The metamorphosis of Bhendi Bazaar,

a squalid pocket in India’s commercial capital
Mumbai, is a mammoth project. Spread over
16 acres, estimated at Rs. 3,000 crore

and spanning over five years, this is the
largest urban renewal project in India.

Mumbai-based design practice MQA reveals
details about the redevelopment plan,

which involves demolition and reconstruction
of dilapidated buildings, creation of

cultural and community spaces and better
infrastructure, and adoption of green practices

mumbai’s bhendi bazaar

The revamp of Bhendi Bazaar,
undertaken by Saifee Burhani
Upliftment Trust and initiated by
Dr Syedna Mohammed Burhanuddin,
head of the Dawoodi Bohra
community, aims to transform the
seedy zone into a green haven
without burdening Mumbai’s shaky
infrastructure.

The project, which aims to uplift
the living standards in 3,200 homes
and 1,200 businesses, is seen as the
ideal module for future development
of the city. MQA (Mandviwala Qutub
& Associates) plans to change the
face of the old city centre with
its crumbling infrastructure, poor
sanitation, inhabitable buildings
and lack of public green spaces, and
replace them with habitable homes,
cultural and community spaces &
better infrastructure.

The first-of-its-kind cluster
redevelopment in Mumbai (approxi-
mate construction area 75,00,000.00
sq.ft.) also takes into account the
needs of a burgeoning populace.

The design has been finalised and
approved by the Government of
Maharashtra, and the shifting of
tenants and demolition work has
alreadystarted. Transit is constructed
at Mazagaon to rehabilitate project-
affected people. The redevelopment

insite 12/12




INSITE — 31st December, 2012

The Bhendi Bazaar project, which will change the face of the old city centre,
and better infrastructure.
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is expected to be completed by
December 2017.

On the Site

Located in ‘C’ ward of South
Mumbai, the site is centrally placed
between the Central and Harbour
Railway Lines and is 21km away from
Mumbai International Airport. It is
flanked on the east by J.J. Flyover,
which acts as the connecting link

between the north and south areas -

of the city. Presently the site is
a conglomeration of a century-
old commercial and residential
development and lies on the thin
line between multiplicity and chaos.
The project attempts at bringing
in orderliness to the existing fabric
of Bhendi Bazar without losing out
on the essence and character of a
20th century neighbourhood. The
tasks ahead are gigantic as the
project involves the responsibility
to spiritually, socially, economically

2

promices habitable homes, cultural and community spaces

and psychologically uplift the
locality; to provide residents with
new ownership apartments; to offer
wider roads, 50 per cent more open
spaces, well-lit houses with parking
facilities, amenities, community
spaces and shops; and, in doing
all this, maintain the religious
structures on site.

For the renewal project, the
designers — Principal Architect
Qutub Mandviwala, Sr. Associate

Architect Adhir P. Mahajan and Sr.
Associate Architect Darshan D. Shah
— have taken an approach that’s
rooted in green to ensure a step
towards an environmentally friendly
Mumbai.

Buildings step up progressively
from north to south, thus ensuring
S-W breeze flow across the site.
To maintain cultural vitality,
provision has been made for bazaar
shopping, pedestrian plazas, wide
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footpaths and interactive green
pockets within building clusters.
The Indian traditional courtyard
planning for shopping area creates
maximum street front and breaks
the monotony of linear planning.
The designers believe that the
culture of Bhendi Bazar will be
enhanced due to the presence of
the pedestrian walkway.

Plans are afoot to replace the
century-old crumbling infrastructure
and services with 18m-wide roads
that connect the north-south and
east-west traffic effectively. This
will address the issues of the growing
population. Public and private
parking has been provided in the
basements of all residential towers.
Well planned loading-unloading for
shopping areas (in the basements)
will help de-clutter and de-
congest the roads. Existing services
have been well integrated with the
layout planning.
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Public and private parking has been planned for in the basements of all residential towers.

The Bhendi Bazaar redevelopment
claims to be the first green urban
level project for the area. The
environmentally friendly strategies
adopted include the use of recycled
construction materials, solar
powered lights, sewage treatment
plant, rainwater harvesting, terrace
gardens, double wall facades, north-
south alignment of buildings, ample
open spaces between buildings and
waste management to separate wet
and dry garbage at local level.

Planning Attributes

The basic concept of the planning
is to replicate the feel of Fatemi
Architecture and to uplift the socio-
cultural habitat of the Bhendi Bazaar
area. The layout has been divided
into three parts — the Roza complex,
the rehab area and sale area. It is
further segregated into six clusters
to ensure better infrastructure by

creating  18m-wide  north-south
and east-west avenues. Various
elements of Fatemi architecture
such as colonnade archways, elegant
domes, simple pointed arches, and
blank walls with arch punctures
have been incorporated.

The Roza complex has been
provided  with  public paved
open spaces, lush Fatemi-style

landscaping and viewing galleries.
In the Rehab area, each cluster
has its own courtyard space for
people to gather during Milad, Eid
and Mubharram. Terraces on the
amenity level act as public spaces
to overlook cultural activities. The
skyline has been maintained in a
manner that it concentrates on the
symbolic identity, ‘Roza’, restoring
its religious value.

The structural module is a
combination of green pockets
at the ground level creating the
community spaces, and green
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terraces at intermediate levels.
The intermediate green terrace
levels are formed so as to create a
rhythm in hierarchy. The hierarchy
of buildings varies from 15 stories
around the Roza and merges with
the skyline of the sale towers.

The shopping plaza consists of its own
centrally located activity space and
each shopping module is connected
with continuous colonnade passages
at the first floor.

In the Sale Towers, cross-ventilated
apartments have been designed so
as to get separate entry but still be
a part of the entire redevelopment.
This has been done by introducing
a few elevation features like jalis.
Ample parking has been provided on
podium and for a mall (on the ground,
1st and 2nd floor) in the basement.

Services and Facilities

Ambulance facilities are located
within the development so as to
give fast access for the public
18m-wide roads have been
designed to provide smooth
flowing 2-way traffic to and fro
from the site

4.5m-wide footpath adjacent to
the vehicular roads will help create
a safer walking environment for
the residents

A municipal school and a religious
school is located within the

Multipurpose  halls,  créches,
beauty parlours, gymnasiums etc.
have been proposed at stilt-floor
levels of all residential towers

Public Transport

Bus stops have been proposed at
regular intervals in the premises
Parking facilities for private
vehicles have been provided in the
basements of all residential towers
Two basements have been provided
for private parking of cars

The roads are 18m-wide and have
enough space for on-street taxi
parking

Commercial Vehicles

One of the basements of the
residential towers can provide for
parking commercial vehicles

Main roads are designed so that all
the shops and commercial areas
are located towards the road front
and residential buildings can be
entered through a setback
Loading-unloading facilities provi-
ded for all shops

Percentages of Use

80 percent of built-up area is
provided for residential towers

5 per cent for amenities

10 per cent for commercial areas
and shops

R <M 7y A

5 per cent for recreational spaces/
green areas (i

L
T

premises

-

777

Y.

-
7

b

‘;.;7

CIIIITILY

g

i

S
J

L

l

Jididdi1111I 1N,

e A s aAaaa

insite 12/12

\
~/
bo



